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U3obpaxeHune: Medium corporation
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Giving Shape to ldeas

PbIHOK LLU®POBOIO TEKCTUJIA B POCCUU (2019)

FFABRIC VS. SIGNAGE

13,30%

m Fabric

= Signage

NEYATAIOLWUE TONOBKMU

Seiko mmm 2,78
Ricoh ' 334
Other m 1,38
Kyocera I /.28
Konica Minolta m 1,47
Fujifilm (Dimatix) = 3,10
Epson s 9,98

'opoBoe Npor3BoACcTBO (MITH. M?)

IWNWPUHA NONNOTHA

10,61%

= Wide Format

= Super-Wide
Format

LEHA NPUHTEPA

250.000+ ($) NG 1443
100.000-249.000 (¢) M 7.57

20.000-99.999 (%) 1 1161
0-19.999 ($) 1 5,72

"opoBoe Npon3BoAcTBO (MIH. M?)

TEXHONOrusA
OB OBBEM NEYATM

39,33

m Direct
= Sublimation (MAIH. M?)

NMPAMASA NEYATb HA TEKCTUNE

16,68

(MnH. M?)

CKOPOCTb MEYATHU

Industrial | 1,34
CYBIMMALUUWOHHASA NEYATDH

High Speed [ 28,67
22 .64

Low Speed [ 7,48
Sampling | 1,84 (MAH. M2)

ogoBoe nNpon3BoacTBO (MIH. M?)

UctouHmk: WTIN
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IKONICA MINOLTA

POCT LWDPOBOU NEYATU B POCCUU (2015-2019)

OBLWNINA OBBEM

2015 2016 2017 2018 2019

m Direct m Sublimation Transfer FoA0BOE NPOU3BOACTEO (MAH. M2)

2020 Confidential UcTtounnk: WTIN
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RETAIL VS.ONLINE
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IKONICA MINOLTA

PACXOObl HA o4EXAY (HA AywWwy HACEJIEHNSA)

1400 = 2015 = 2025
1200

1000

800
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AnoHus KaHapa EC-28 Kutan bpa3unnusa Poccusa Nupuna

Wctounumk: Keypoint Intelligence/info Trends, 2019 China Sign Show Survey; ®oTo: Teespring
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IKONICA MINOLTA

YBEJINMEHME NMPOAAX B MAPKETMNIENCAX

KonuuyecTBo 3aKa30B B KaTeropusx «ogexaa, o6yeb u akceccyapbi» (MUI/IMOH 3aKa30B B roa)

2019

Wctounmk: Ozon.ru; ®oto: Ozon.ru |
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IKONICA MINOLTA

YBEJINMEHME NMPOAAX B MAPKETMNIENCAX

Bbipyyka Lamoda 2018 vs. 2019 (mnpa. py6nei)

amoda

10,2

10,2

6,2

2018 2019

WcTounuk: Retail-life.ru, Shopolog.ru, Fashionunited.ru, Retail-loyalty.org; ®oTto: Lamoda
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IKONICA MINOLTA

YBEJINMEHME NMPOAAX B MAPKETMNIENCAX

FopoBow o6opoT B Mnpa. pyonen (aonsa opexabl, 06yBU M akceccyapoB - 67%)

" 440

2020 (forecast)

Wctounuk: Wildberries.ru; ®@oto: Forbes.ru |
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IKONICA MINOLTA

OPAVUBEPbI PA3BUTUSA PbIHKA OAEXAbI

* Pa3BuTUE perMoHanbHbIX LLEHTPOB e -
B A3uun n Adppuke \ : 3

» bbicTpbin pocT Fast Fashion
» KoHKypeHuus puTennepos
* Online Direct 2 Consumer

* PewlopuHr

* UupycTtpua 4.0

* JKOoNnormyeckasi OoTBETCTBEHHOCTb

WcTounuk: Keypoint Intelligence/info Trends; ®oTo: : Flickr User Tofuprod
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IKONICA MINOLTA

POCT MPOAAX POCCUACKUX BPEHA0B OAEXAbI

\

N

» PacTteT MHTepec kK GpeHaaM POCCUNCKUX MPOU3BOAUTENEN.

*  96,7% poccusiH NOKynaoT ToBapbl poccuincknx 6peHpos (otuet AKUT, KupiVIP & Google).

* Mo paHHbIM PBK, 45% onpolueHHbIX NOKynaTenen yaoBneTBoOpeHbl KaYecTBOM poccuiickon oaexabl (B 2018 roay - 40%).
* YBenuuyeHue KONMYECTBA MECTHbIX GPEHAO0B B TOProBbIX LLEHTPaX.

* B 2019 roay onepaTopbl TOProBbiX LLEHTPOB YABOWUIN KOJIMYECTBO MECTHbIX AN3aNHEPCKMX MarasnHoB.

* YBenuyeHne KoNMYeCTBa MECTHbIX OpPeHAOB B MHTepHeTe (Ha TOProBbiX N/IOWAAKAX).

* PocT poccuinckoro pbiHka MOQHOM 3/1eKTPOHHON KoMMepuun B 2019 roay oueHnBaeTcs B 26-27%.

* BHyTpeHHW pbIHOK OHNIANH-TOproean (Bo Bcex kaTeropusx) Bblipoc Ha 30%.

*  MogHbIn cerMeHT 3aHuMaeT 20-23% Ha MeCcTHOM pbiHKe 1 6onee 30% Ha TpaHCrPaHUYHbIX.

* B Poccuu gons oHnaH-npoaax B MOAHOM CerMeHTe cocTaBnsieT okono 12%.

WcTounuk: : RBC, OTuéT Sberbank & AKIT, Otuétbl AKIT, kupiVIP & Google; ®oTo: Retail-loyalty.ru
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ANALOG/DIGITAL

Maxim Maximov
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IKONICA MINOLTA

TEKCTWUb C LMU®POBOU MEYATHIO

* [padumka BbICOKOMN YETKOCTU U pa3HOOOpa3ne LBeTOBOM
ramMmmbl

A
<t

* [epepaya ¢poTopeanncTuUUHbIX 0O6pas3oB
« HeorpaHuyeHHOe KONNYeCcTBO AU3aNHOB U MOBTOPOB
« KacTtomusaumsa n nepcoHanusaumsa KOHe4YHOro NpoaykKTa

* Bbinyck Konnekuui eAUHCTBEHHbIX B CBOEM poae Uim
OrpaHUYEHHbIX cepmsa NpoayKuMU NpeMuym-Kiacca

« Pa3Hoobpa3ue ncnonb3yeMbix MaTepuanoB
*  WmuTtauumsa pyyHoii paboTbl

« CKOpOCTb BbINOJSIHEHMSA 3aKa3a
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IKONICA MINOLTA

ANALOG VS. DIGITAL

«  CHMXeHMe noTpebneHus soapl > 90% (c 43 nuTpoB Ha M? 0o 3 NUTPOB Ha M?)

OEKO-TEX®

« CHMXeHue 3HepronoTpebeHnsa Ha 57% 3a cyeT coKpaLlLeHUss BpEMEHMU
NCrnapeHns 1 CyLKn

» CHwuxeHue BblbpocoB CO2 Ha 95%

« TlonoXutenbHoe BANSIHNE Ha KOXY YenoBeka
* CHuxXeHue cebecToMMOCTb NPOAYKLIMU

* B0O3MOXHOCTb aBTOMaTM3aL MM NPON3BOACTBA

« Hosble npasuia yCtaHaB/INBalOT 6aszoBble ycnosua ans co6noaeHus
KOoJ1orm4eCckKmnx HOopm
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ANALOG VS. DIGITAL
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CpaBHeHVIe BJINAHUA Ha OKPYXXaKLWyHo cpeay nev4aTtn Ha TeEKCTUNE B aHaJIoOroeBomM npomnsBoacTtee n LI,VI(I)pOBOM npounseoactee

- 57% I - 97% I - 90% I - 85% I - 95%
I — - I

MoTpebneHue anekTpo3HEpPrumn MNoTpe6neHue agre3vBHbIX NacT MoTpe6neHue Boabl OTxoAbl NPOU3BOACTBA BbigeneHue asyokucu yrnepopga (CO,)

B AHanoroeoe NPo13BOACTBO B LiudppoBoe npon3BoACTBO

* Pe3ynbTaTbl NOy4YeHbl MPU BHYTPEHHEM TeCTMPOBaHuu B KoMnaHum Konica Minolta m
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ANALOG VS. DIGITAL
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IKONICA MINOLTA

TEXHOJTOM'MYECKWUWN NPOLLECC
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IKONICA MINOLTA

NMPON3BOACTBEHHbIV MPOLIECC
Npumep: NASSENGER SP-1

‘m 32 M/MuH ® /_\‘. ‘@ Bcero: 32 kM
3513.6 M2/y w
N _“

Bcero: 56217.6 m2
BKJ1 BbIKJ1

649 e /\ P S
S m [ W S =

3peneHune BbicTupbiBaHme CylieHue [oTOBbIM NPOAYKT [locTtaBka
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IKONICA MINOLTA

JBOJTIOUNA TEKCTUJIbHbIX MPUHTEPOB NASSENGER

NASSENGER PRO1000 NASSENGER SP-1

e

NASSENGER PRO120 NASSENGER 10

NASSENGER I NASSENGER V NASSENGER VI

2001 2004 2008 2011-2013 2015
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NASSENGER 8

< KONICA MINOLTA
NASSENGER 8
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NASSENGER 10

ICA MINOLTA
NASSENGER 10
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NASSENGER 5P-1

& KONICA MINOLTA
NASSENGER SP-1€

0o 6400 m*/y
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«Konica Minolta 6opeTtcs 3a co3aaHne
KayeCcTBEeHHOro TeKCTUJIA C BbICOKOW
A0b6aBsIeHHOV CTOMMOCTbIO BO BCEM MUpE.

Mbi xoTum eLwé 60/1bLUe ONTUMU3NPOBATD
3¢peKTUBHOCTb TEXHO/IOMMYECKUX NMPOL,eCCOB U
Ka4eCcTBO KOHEYHbIX NMPOAJYKTOB C MOMOLLbHO
umngposbix peweHuni Konica Minolta»

MakcumoB Makcum,
pyKoBoAUTENb TEKCTUNIbHOIO AenapTaMeHTa
Konica Minolta Business Solutions Russia

BbicTynneHue nepep, peneraunein pocCUMCKUX NpeanpuaTumn
NErkoi NPOMbILLNIEHHOCTU Ha KOH(pepeHun MuHucTepcTBa
NpoMbIWIEHHOCTU U ToproBnu P® (MexxayHapoaHas BbiCTaBKa
ITMA-2019, BapcenoHa, UcnaHus)




I
!

IKONICA MINOLTA

CMNACUBO!

MAKCMMOB MAKCM
+7 926 248 37 88
maxim.maximov@konicaminolta.ru

[NoapobHasa nHpopmaums Ha canTe:
nassenger.konicaminolta.ru
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